
PRESENTATION FOR 



NFL UK 
  Since 2007, Wembley Stadium has held select regular season games 
of the NFL as part of a newly created International Series. In it’s initial 
year, attendance was roughly 81,000 and has increased almost every 
year since. All 2014 games were sold out and attendance was 
upwards of 83,000. On average, fans spend $120 or £75 per ticket.  

“If you were to play the London 
game revenues in comparison to 
the U.S. revenues, the revenues 
for the London game would be in 
the top eight ticket revenues.” 

Mark Waller -  NFL Executive Vice 
President of International 

  According to the NFL, participation in amateur 
football in the UK has risen by approximately 15 
percent per year since 2007. As participation 
continues to grow, we hope to cultivate local talent 
for the Wildcats and other teams in the NFL. 





OUR TEAM 
  The Wembley Wildcats are the first official NFL UK team and part of a league 
goal to expand internationally. With the success of NFL UK games, 
Commissioner Goddell has decided to build on that trajectory with a team 
located in the greater London area. Year 1 will feature a scaled back home 
game schedule with 7 regular season home games and the rest being away. 
Following years will alternate between a 10 and 12 home game schedule.  

  As a newly minted team, we are happy to have signed some of the brightest 
young stars in addition to popular players Marshawn Lynch, Marcedes Lewis 
& Chad Henne. The two former Jaguar players are already popular in 
London and will help to drive attendance to games.   





SEATING 
PLAN 

CAPACITY – 83,000 



WEMBLEY DEMOGRAPHICS 
  Wembley, part of the Greater London area is located within the Brough of 
Brent. Known synonymously with the name of the stadium, the area has been 
famous for sport due to the use of the still standing Wembley Arena in all 
three Olympic Games and the stadium in numerous FA Cup matches and for 
various other events. Easily accessed by the Wembley Park tube station, 
Wembley is a frequent hub of sporting activity and boasts a younger 
population with 65% of residents under the age of 45 according to 212 
demographics data.  

  Wembley has a slightly higher obesity rate and is in need of better nutrition 
information and practice along with more frequent physical activity. Because 
of this, the addition of a major team in the area (beyond the non-league 
British football teams) is indented to stimulate physical activity and healthy 
body / healthy mind knowledge.  





LONDON DEMOGRAPHICS 
  With nearly 8.6 million people in the Greater London area, London is one 
of the largest cities in the world and the largest in Europe. The passion for 
sport and culture knows know bounds and the English Premiere League is 
one of the largest sporting leagues globally. When the NFL made its initial 
move to London, the passion was no different and many teams were 
embraced as their own.  

  As the population continues to increase, transportation has improved 
continuously and connects nearly every corner of the Greater London 
area making travel between the north, south, east and western most 
parts simple and efficient.  



FAST FACTS  

• Mid – Upper Class 

•  Focus on Healthy 
Body & Mind 

•  Disposable Income 

•  Middle Aged 

•  Educated 



CURRENT PARTNERS 



TESTIMONIALS  

  “We are very appreciative of the outstanding support from our fans in 
the UK, not only for the games at Wembley, but for all of the related 
NFL events we have hosted throughout the city.”- Mark Waller (NFL 
Executive Vice President of International) 

  “Listen. Take the best. Leave the rest. Our partnership with the NFL has 
lead to numerous in flight activation capabilities and a new frontier of 
travel packages.” – Richard Branson (Virgin CEO & Owner) 



CASE STUDY 
VIRGIN ATLANTIC – RED HOT REPORTER 

Virgin Atlantic held a competition for a 
#RedHotReporter who had special access 
around the NFL UK Fan Zone and sideline access 
to the game. The partnership built on Virgin’s 
sponsorship of the NFL UK through more than just 
offering flights across the pond.  



ACTIVATION 
myGarden will be the primary opportunity with the Wildcats and 
Waitrose partnership. myGarden  will be a garden space located next 
to the stadium that will produce a variety of seasonal fruits and 
vegetables to be used in a local restaurant within the stadium at the 
lower level.  

The goal of myGarden  will be to promote a healthy lifestyle to 
balance athletics and those who dine will be eligible for certain 
‘myWaitrose’ additional benefits – ie. A second free tea for a week, 
more coupons, etc.  The goal of this partnership is to bring brand 
awareness to Waitrose through more than simple signage.  





ADDITIONAL BENEFITS 
! 1 Suite for all Wildcats games & available through lottery for other Wembley 
events 

! Row of seats in both upper and lower level for all Wembley events (inc. 
concerts) 

! Traditional signage options around venue 
! Digital Activation through web and social media accounts 
! Ability to use Wildcats logo in approved merchandising 
! Special parking lot access at any event 
! Access to VIP player events 



DIGITAL 
SIGN 



PRICING 

£11 million over 5 years  
!  £7 million upfront  
!  £1 million each additional year 
!  Roughly $17 million USD overall deal – exact exchange varies with economy 

*Waitrose will be responsible for 2/3 of operating costs for the  
myGarden space.   



CONTACT 
INFORMATION 

To proceed further, please contact: 

Name: Arin Segal 
Phone: +44 (020) 0524 1994 
Email: segal@wildcats.co.uk 

Address:  
Wembley 
attn: Arin Segal // Wembley Wildcats 
London HA9 0WS 
United Kingdom 
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